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01 Inginit is an MR-Tech company working as a trusted technology partner to some of the top 50 Global Market Research Suppliers and have played a

key role in delivering over 50K projects across Healthcare & Pharma, Consumer goods, IT, Manufacturing, and other sectors.

Elspur is an extensive collaboration of Inginit’s proprietary panel and a network of reputed panel partners around the world to get you coverage of

5+ million highly engaged Business and Consumer panel across all major markets.

By leveraging proprietary software build with Machine learning we achieve high level of deliverability to offer our clients with competitive price and

best-in-class data, driven with contextual machine learning gateway.

COMPANY PROFILE

What experience does your company have in providing online samples for market research?
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SAMPLE SOURCES AND RECRUITMENT

Please describe and explain the type(s) of online sample sources from which you get respondents. Are these databases?
Actively managed research panels? Direct marketing lists? Social networks? Web intercept (also known as river)
samples?

If you provide samples from more than one source: How are the different sample sources blended together to ensure
validity? How can this be replicated over time to provide reliability? How do you deal with the possibility of duplication of
respondents across sources?

Online recruitment via elspur-our panel website

Gaming sites

Email campaigns, social media campaigns, SEM

Email recruitment via newsletter

Phone or F2F interaction

Inginit actively manages its own research panel and works with a network of trusted partners. We deploy various techniques to recruit, maintain and

manage panelists through

As an MR-Tech-driven company, we blend our sample and project management tool with indigenous built advanced technology to ensure the

validity and uniqueness of each panelist. Consistent and controlled blending across multiple sample sources provides access to a larger pool of

quality samples and provides reliability across studies/waves. We use several technologies such as contextual machine learning, Digital Fingerprint,

and Relevant ID check to remove the possibility of duplication. 
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Are your sample source(s) used solely for market research? If not, what other purposes are they used for?

How do you source groups that may be hard to reach on the internet?

If, on a particular project, you need to supplement your sample(s) with sample(s) from other providers, how do you select
those partners? Is it your policy to notify a client in advance when using a third party provider?

Indeed, all sample sources with Inginit are used for market research purpose only. We never share individual details with any other party. When

panelists register, they are informed that the panel is used exclusively for market research.

we use diverse and broad recruitment sources, including Affiliate partnerships, e-mail campaigns, social media campaigns, search engine

marketing, and partner programs to get a good representative of the population as possible and map niche target groups

We have a dedicated team assigned for the vetting process, partners are onboarded if they match our quality and respondents management

process. We run a supplier quality program through which supplier performance is reviewed on a timely basis. we work with a partner post

consultating with the client.
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SAMPLING AND PROJECT MANAGEMENT

What steps do you take to achieve a representative sample of the target population?

Do you employ a survey router?

If you use a router: Please describe the allocation process within your router. How do you decide which surveys might be
considered for a respondent? On what priority basis are respondents allocated to surveys? 

Our in-house software filters potential respondents and sends them as per the target (targeted and balanced) population. In addition, client-

requested criteria are always taken into consideration. 

No, we do not use a router. Panelists are allowed to take one survey at a time, irrespective of the status they are marked.

Not applicable as we don't use a survey router
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If you use a router: What  measures  do  you  take  to  guard against, or mitigate, any bias arising from employing a router?
How do you measure and report any bias?

If  you  use  a  router: Who in your company  sets  the  parameters  of the router? Is it a dedicated team or individual
project managers?

Not applicable as we don't use router.

Not applicable as we don't use a router.
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What profiling data is held on respondents? How is it done? How does this differ across sample sources? How is it kept
up-to-date? If no relevant profiling data is held, how are low incidence projects dealt with?

Our members are required to provide a standard set of demographic questions such as age, gender, region, occupation, etc.  In addition, we have

80+ profiling questions varying to each geographic region and types of respondents. These questions are answered by our panels in the form of an

opt-in. 

Our profiling questions are updated from time to time when panelists make changes, or when we ask them additional questions. 

Our extensive profiling also allows us to identify niche audiences for low incidence projects.
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Please describe your survey invitation process. What is the proposition that people are offered to take part in individual
surveys? What information about the project itself is given in the process? Apart from direct invitations to specific
surveys (or to a router), what other means of invitation to surveys are respondents exposed to? You should note that not
all invitations to participate take the form of emails.

General description of the survey (Survey ID, LOI, incentive, etc.) 

Unique URL 

Privacy policy 

Opt-out information 

We generally send invitations through email. Also, eligible surveys are visible in their dashboard. Panelists are informed that their participation will

be rewarded. These rewards include points and coupons redeemable for gifts. 

Survey invitations include the below information: 
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Please describe the incentives that respondents are offered for taking part in your surveys. How does this differ by
sample source, by interview length, by respondent characteristics?

Incentives are offered in the form of points or coupons depending on the survey type and length. Respondents are allowed to  redeem it through

different online payment partners linked to our marketplace
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What information about a project do you need in order to give an accurate estimate of feasibility using your own

resources?

Demographics requirement (age, gender, region, etc) 

Any other qualification requirement (non-demographics) 

Incidence rate, Length of interview.

Total completes required 

Time in field
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Do you measure respondent satisfaction? Is this information made available to clients?

What information do you provide to debrief your client after the project has finished?

Yes, we regularly run satisfaction programs to identify potential areas of improvement and to keep our panel members engaged and happy.

 this data is mostly for internal use however it can be made available to the client on request and on case to case basis

We share some basic details/stats post completion of each survey (such as IR, LOI, starts, Over quotas, etc.) 

however additional details can be shared as per the client's request.
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Who is responsible for data quality checks? If it is you, do you have in place procedures to reduce or eliminate undesired
within survey behaviours, such as (a) random responding, (b) Illogical or inconsistent responding, (c) overuse of item non-
response (e.g. “Don’t Know”) or (d) speeding (too rapid survey completion)? Please describe these procedures.

We have a dedicated team who is responsible for data quality, during or post fielding. this team deploys various layers of checks which every single

project goes through before delivering data to our clients.

On top of our manual quality checks, we do have contextual machine learning that checks various attributes of respondents such as Geo-IP that

matches the survey language/ country, VPN, Proxy-IP, browser types, timezone, etc, and allow only those respondents that fall under the right

criteria.

We also request our clients to provide IDs of any fraudulent respondent after every project. This includes straight liners, speeders, or open-ended

answers with gibberish responses.
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DATA QUALITY AND VALIDATION
08

How often can the same individual be contacted to take part in a survey within a specified period whether they respond
to the contact or not? How does this vary across your sample sources?

With controls available at our panel and panelists level, we make sure that an individual is not over-sent with a survey invitation. By analyzing the

type of studies they have participated in the past, we can include/exclude them in specific surveys, this period varies across geographic locations.

As a panel provider, we expect each respondent takes a survey only once. Our deduplication tool and rules ensure they cannot complete the same

survey more than once.

In addition, panelists have the option to choose the period they want to be invited.
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How often can the same individual take part in a survey within a specified period? How does this vary across your sample

sources? How do you manage this within categories and/or time periods?

As explained in the above question based on the criteria, this may vary from a weeks’ time to a month.
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Do you maintain individual level data such as recent participation history, date of entry, source, etc., on your survey
respondents? Are you able to supply your client with a project analysis of such individual-level data?

Yes, data of respondents' participation history, timestamp, and various attributes for each survey is stored and can be shared with the client on

request. However, personally identifiable information (PII) information cannot be disclosed.
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Do you have a confirmation of respondent identity procedure? Do you have procedures to detect fraudulent respondents?
Please describe these procedures as they are implemented at sample source registration and/or at the point of entry to a
survey or router. If you offer B2B samples what are the procedures there, if any?

Our members are confirmed based on registration details and the bank account that is linked with the payment method that they use for converting

their points to various reward programs available.

For fraudulent control, we use neural data technology that allows us to have only a unique respondent that matches with one PII. Registration

checks are performed with standard checks such as CAPTCHA, duplicate email, location, etc, and double opt-in. While entering our surveys, each

respondent has a reputation score that is based on their behavior within our gateway and it allows respondents with a good reputation score while

blocking the others.
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Please describe the ‘opt-in for market research’ processes for all your online sample sources.

We use a “double opt-in” process for all panelists. One’s wishing to join our panel first completes the online recruitment survey and accepts the

terms and conditions of membership. We inform our panelists of confidentiality and that this information is used for research only. Agreement of

those terms and conditions provides the first “opt-in.”  Once the recruitment questionnaire is completed, panelist receives an email and is required to

click on a link to confirm they would like to participate in panel membership. This constitutes the second “opt-in”. 

Finally, the panelist receives a welcome note or is redirected to the website from where they can start taking surveys. We also inform that they can

opt-out or unsubscribe from the panel at any time. Opt-out information is provided at the time of recruitment, on the panel website, and in each email

notification that is sent out to them.

23

POLICIES AND COMPLIANCE

Please provide a link to your Privacy Policy. How is your Privacy Policy provided to your respondents?

All the respondents can access our Privacy Policy at the time of registration, and it’s also shared with them in email invitation that goes out to them for

participation.

https://www.inginit.com/privacy-policy
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Please describe the measures you take to ensure data protection and data security.

We take the following measures to ensure every aspect of our panelists and client's information is kept secure and protected.

  

                              We use data centers around the world from top-notch data center providers to host our systems. They all have SOC2 Type 2       

 reports and provide all the physical security protection measures you would expect.

                                             Access to our systems and our data is allowed only to those who need access which is solely our staff who have passed

(Background checks, Signed confidentiality agreements).

                                                  We are ISO 27001 certified, to safeguard our data.

Business Continuity/Disaster Recovery: We have redundant, geographically separate data centers so that we can provide consistent services.
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What practices do you follow to decide whether online research should be used to present commercially sensitive client
data or materials to survey respondents?

Our clients would have total control or can set guidelines to disclose what information goes out to respondents . If the survey has some sensitive

information that doesn’t meet up to our quality standards, our Project Managers would immediately highlight this to the client with

recommendations to make the required changes. Besides, respondents are required to formally acknowledge a non-disclosure agreement 
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Are you certified to any specific quality system? If so, which one(s)?

Not at this stage, but Inginit is working towards ISO 20252:2019 certification.27
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Data Centers:

Operational Security:

ISO 27001 certification:



Do you conduct online surveys with children and young people? If so, do you adhere to the standards that ESOMAR
provides? What other rules or standards, for example COPPA in the United States, do you comply with?

Inginit does conduct surveys with children and young people However, registration is not permitted for those below age 16 and their participation is

typically obtained via referral invitations wherein a parent is invited to have their children participate in our surveys under their supervision.

We fully comply with all standards set by ESOMAR. This includes guidelines associated with conducting research among children and young people. 
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Thank you!

hello@inginit.comContact us:
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