your trusted partner for Global Data Collection

Who we are
- AMR is your source for multinational
data collection, both online and by
telephone(CATI).
- With truly global, native coverage of
over 30 languages across any time
zone and with over 35 years of
experience, we provide the highest
data quality from start to finish,
without compromise.
- Both our online and offline market research services include sampling,
translation, programming, hosting and data aggregation as well as
analysis.

Broad Reach
- With our own In-House stations, we
can execute CATI interviews and
have unparalleled control over the
data, ensuring its reliability and
accuracy to the highest standard.
- Our location in central Europe is also
advantageous, allowing us to reach
across global time zones: In the
evening to the US and in the
morning to Australia.

Broad Reach
- AMR’s research teams work with a
wide range of different industries
and markets -- finance, IT, energy
and telecommunication to name a
few.
- We have conducted numerous
international B2B studies with hard to
reach audiences such as CFOs,
ITDMs, business traveler, fleet
manager and so on.

Advanced Sampling Techniques
- Nationwide representative random
sampling stratified according to
regions, town sizes (rural/ urban) and
selected sampling points/ households

- For B2B studies we order samples
from sample providers. We also make
use of B2B databases such as Klicktel
and infobel wherever needed.
Sampling is based on project specifications prescribed by the client
and collected on the basis of industry segments, employee size and
annual revenue targets, job title and position …etc.

Quality
- Recruitment
- Training
- Documentation

- Certification

Quality
- Quality control & interviewer
management through our NEBU
system and Sytel dialer.
- AMR is 100% GDPR compliant.
- We are also ISO certified.

Case Studies
Caterpillar, US

Manufacturer of construction equipment

-

2013-2016
Customer satisfaction
Total sample size 120.000
Method: CATI
Covered countries:
12+ countries, including Norway,
China, New Zealand, UK

Case Studies
Samsung, Korea
Technology

-

2006-2016
dealer attitude survey
Total sample size: 12.500
Target:
electronic chains, independent
shops, buying groups and
hypermarkets

- Covered countries:
Germany, UK, USA, Netherlands, France, Spain, Singapore, Australia,
New Zealand, Hungary, Poland, Canada, Sweden, Portugal, Austria,
Iran and Turkey

Case Studies
Emirates, UAE

Transport & Logistic

-

2013-2016
dealer attitude survey
Total sample size: 120.000
Target:
business and leisure travelers
- Mixed method: Online, CATI, F2F
- Covered countries:
36+, across Europe, Asia-Pacific, North America, South America,
Middle East and Africa

Case Studies
Barclays, UK
Financial Service

-

2014-2018
Global stakeholders tracker
Total sample size: 1.310
Target: business Elites, NGOs,
Political Elites, Media Elites etc.
- Mixed method: CATI, LOI (20 min.)
- Covered countries:
UK, Brussels, Japan, Hong Kong, Singapore, South-Africa, Kenya,
Botswana, Ghana, Zambia and USA

Case Studies
1&1, Germany
Internet Service

-

2016
Benchmark Study
Sample size: 4.000
Target: users of online providers
Mixed method: CATI, Online
Covered countries:
UK, Spain and Poland

References
“Over the years, AMR has consistently provided superior data quality,
strong research experience/capabilities in over 50 different international
markets, proactive and detail-oriented project management, and timely
delivery of data (AMR has never been late once a timeline has been
established for fieldwork).”
-Lawrence Choi, Principal, YouGov Marketing Insights
“We have been working with AMR for the last 5 years on a large and
challenging 9 country CATI research among a very narrow and hard to
reach B2B population. AMR has consistently proven to be a reliable and
open partner which year on year has allowed us to deliver the data quality
and insights our client expects from us.”
-Mathieu Capilla, Business Unit Manager, TNS Sofres
“They communicate effectively and meet even the most demanding
challenges. During our two year relationship their job performance has
been nothing less than stallar, we pride ourselves on our corporate values
and close knit relationship with AMR, and in this area they truly shine.”
-Wayne Johnson, Senior Project Director, Braun Research Inc.

References
“AMR’s staff is highly knowledgeable in the Market Research space and I
view them as a partner—not just a vendor. Not only is AMR proactive in
project scheduling, sample issues, and data collection concerns, but they
also provide an invaluable resource in identifying possible cultural nuance
issues. ”
-Ron Weidemann, Client Service Manager, Answers Research
“We demand quite a lot of our suppliers concerning timing, interviewing
standards, obtaining perfect quotas in difficult segment and fast delivery of
results. All of which has been met by AMR’s highly skilled interviewers and
project managers.”
-Palle Andersen, COO, Partner, Exometric
“In recent months, Spire worked with AMR on an extremely challenging
assignment in the IT domain. As a trusted partner, AMR took extra effort to
understand the research requirements, deliver the output in a timely
manner and follow-up on the queries. This support, in-turn, enabled Spire
to strengthen its relationship with the end-client. .”
-Sumit Malik, Country Manager, India, Spire Research and Consulting India
Private Limited
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